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Introduction Introduction

Brand Strategy
Brand Positioning
These guidelines set out the correct usage of the visual identity system of HKDI and

Brand Elements IVE (Lee Wai Lee) including the brand signature, typefaces, colours and imagery style.
Brand Signature Correct and consistent application across various touchpoints is imperative to build
Brand Signature Versions brand equity and awareness for HKDI and IVE (Lee Wai Lee).

Clear Zone

Minimum Size

Co-branding with other
VTC Member Institutions

Incorrect Usage

It is recommended that the brand identity application of HKDI and IVE (Lee Wai Lee)
be reviewed and approved by the Branding and Marketing team of the External Affairs
Office (EAO), HKDI and IVE (Lee Wai Lee).

Colours
Typefaces

Brand Expression
DILWL-branded
Institutional-Branded

Design Templates




Introduction Brand Positioning

Brand Strategy

Brand Positioning
Derived from VTC’s “Think and Do” approach, the campus of HKDI and IVE

Brand Elements (Lee Wai Lee) is the largest provider in Design and Vocational Professional
Brand Signature Education and training in Hong Kong, offering a multiplicity of choices in
Brand Signature Versions design and technological disciplines, with an equally broad career path and
Clear Zone professional training geared for the creative industries and/or foundation for
Minimum Size advanced design studies.

Co-branding with other
VTC Member Institutions

Being the provocateur of local culture, HKDI and IVE (Lee Wai Lee) strives to
Incorrect Usage

engage the public with design, through a series of events and exhibitions to
promote a wider recognition of creativity.

Colours
Typefaces

Brand Expression
DILWL-branded
Institutional-Branded

Design Templates




Introduction

Brand Strategy
Brand Positioning

Brand Elements

Brand Signature

Brand Signature Versions
Clear Zone

Minimum Size

Co-branding with other
VTC Member Institutions

Incorrect Usage
Colours
Typefaces

Brand Expression
DILWL-branded
Institutional-Branded

Design Templates

Brand Signature

Members of VTC Group VTC i#igpt 8

o ®

“TIVE o

The brand signature lockup of
HKDI and IVE (Lee Wai Lee) is
composed of the logos of HKDI
and IVE, representing the mega
campus formed by the two
institutes, and the bilingual VTC
endorsement statement.

The brand signature shall not
be recreated or repositioned in
anyway. Always use the master
artwork file.

Click here to donwload logos.




Introduction

Brand Strategy
Brand Positioning

Brand Elements

Brand Signature

Brand Signature Versions
Clear Zone

Minimum Size

Co-branding with other
VTC Member Institutions

Incorrect Usage
Colours
Typefaces

Brand Expression
DILWL-branded

Institutional-Branded

Designh Templates

Brand Signature Versions

Colour signature on white background

Members of VIC Group VTC i#it&pt 8

Greyscale signature on white background

Members of VTC Group VTC i%it&pt &

=S

o"'
“TIVE 9

Greyscale signature on white background

Members of VTC Group VTC i#igst &

=S

2 ?
“IVE

Full Colour version shall be used
whenever possible and applied on a
white background, or light background
colours with sufficient contrast to ensure
highest possible visibility of the brand
signature. Never apply the brand
signature on a distracting background.

Greyscale version shall be used on media
printed in single colour, e.g. newspaper.

It shall appear in greyscale only and never
in any other colours or tints.

Reversed white version shall be used on
a coloured or dark background, when the
application of the reversed greyscale
version becomes less legible.
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Brand Positioning
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Brand Signature Versions
Clear Zone

Minimum Size
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Clear Zone

"""" Members of VIC Group VTC Wﬁﬁ?é

o &

1/2y y

To visually protect the brand signature,
a clear zone shall be maintained. No
other graphic elements shall fall within
the clear zone to avoid distraction.

“y" is the width of the symbol and is
used as the basis for establishing the
minimum clear space requirement
which is 1/2y of the symbol.




Introduction Minimum Size

Brand Strategy
Brand Positioning

Members of VTC Group VIC i it & The minimum size of reproduction is
o I
Brand Elements I VE E shown on the left. To ensure legibility,

do not reproduce any version of the

brand signature smaller than 30mm

Brand Signature Versions e
& Minimum Width 30mm in width.

Brand Signature | |

Clear Zone
Minimum Size

Co-branding with other
VTC Member Institutions

Incorrect Usage
Colours
Typefaces

Brand Expression
DILWL-branded
Institutional-Branded

Design Templates




Introduction Co-branding with other VTC Member Institutions

Brand Strategy

Brand Positioning
Members of VIC Group VTC i#iBat 8

Brand Elements E*ﬂ‘l‘?ﬂ o & E

Brand Signature ° P N
Brand Signature Versions “‘el “ ’ VE E
Clear Zone

Minimum Size

Co-branding with other
VTC Member Institutions

Incorrect Usage
Colours

Typefaces Members of VTC Group VIC i#itEmt 8

Brand Expression m o ® E

DILWL-branded

Po
Institutional-Branded SHAPE ’ VE E

Designh Templates
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Clear Zone

Minimum Size

Co-branding with other
VTC Member Institutions
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Colours
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Brand Expression
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Incorrect Usage

Do not resize the logo and
endorsement

Members of VTC Group

Do not redraw

Do not rotate or flip

Do not stretch or distort

m

Members of VTC Group VTC

E (LWL) & HKDI

Do not add elements

Do not apply on
distracting backgrounds

Do not use brand signature
elements separately

Members of VIC Group VTG i&mt S

Do not use unapproved
colours or apply tints

Members of VTC Group VTG At S

SE
VE &

Do not outline or add halo effect

Improper use of the brand signature
will cause inconsistency across
communications and damage the
brand’s visual equity.
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Colours

HKDI Purple

Pantone 2607C/U
CMYK 81C 100M 7K
RGB 84R 41G 136B

IVE Blue

Pantone 312C/U
CMYK  90C 15Y
RGB OR 173G 198B

HKDI and IVE (Lee Wai Lee) colour
system comprises the two colours from
the brand signature. Always use the
assigned colour specifications to ensure
consistency in colour applications.

10




Introduction Typefaces (English)

Brand Strategy

Brand Positioning
ITC Franklin Gothic Book Use the typeface ITC Franklin Gothic for
English text and numbers including title

ABCDEFGH U KLMNOPQRSTUVWXYZ and body text. When Franklin Gothic is

unavailable, Arial can be the substitution.

Brand Elements
Brand Signature

Brand Signature Versions adeefghUklmnOpq rStUVWXyZ Click here to donwload fonts.
Clear Zone \N!@#$%A&*()_+—=[/]{|}<:;>’"
Minimum Size 1234567890

Co-branding with other
VTC Member Institutions

Incorrect Usage ) ) ,
ITC Franklin Gothic Medium

Colours

Typefaces ABCDEFGHIUKLMNOPQRSTUVWXYZ
Brand £ _ abcdefghijkimnopqrstuvwxyz

rand Expression - -
DILWL-branded ~1@#$% N &*()_+-=[/1{|}<:;>
Institutional-Branded 1234567890

Design Templates
Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
~@H#S %N () _+-=[/K <>
1234567890
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Clear Zone

Minimum Size

Co-branding with other
VTC Member Institutions
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Typefaces (Chinese)

MHeiHK Medium & 2

BRANERRTERK
BREEAEZER (FER)

MHeiHK Bold Z&&

BERAERKTER K
BEREFRHBEZR (FEF)

Use the typeface Monotype Hei (MHei)
for Chinese text and numbers including
title and body text. When Monotype Hei is
unavailable, Hei can be the substitution.
Click here to donwload fonts.
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Introduction DILWL-branded

Brand Strategy

Brand Positioning
The HKDI and IVE (Lee Wai Lee) brand
Brand Elements B neTTES 3 3 signature is applied for campus-wide

events that take place at the mega
campus, especially events that engage
the general public. This includes events
such as Info Day, Emerging Design
Talents, Orientation Day, Student
Awards Presentation Ceremony and
Central Admission.

Brand Signature

Brand Signature Versions
Clear Zone

Minimum Size

Co-branding with other
VTC Member Institutions

Incorrect Usage
Colours
Typefaces

Brand Expression
DILWL-branded
Institutional-Branded

2]
£88
&5 visit us online

Design Templates

. HKDI X IVE (ZE#)
Virtual @R ER R -
engagement Bos BB L

MLBRSE | REGN | REIE
d Rl HERPEVICHLMAE S
Oy www.hkdi.edu.hk/engagementday www.vtc.edu.hk/admission
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Institutional-Branded

Architecture,
Interior and
Product Design

Digital
Media

=2
%
=
A
&
-3
iR
8
i

 EEERRHOFTE

FREGH LN
Jul 8 e
8:00 PN

SRR R A
Addchat cxpemental thestre at Lo Targ Seest, Waachid

Fashion and
Image Design

53
#*
)54
i
3
=
it

Open

BB

IVE (Tsing Yi) B0

November 19 & 20

10:00 - 18:00

)

i

vte.edy.hk/openday2010 m

1
W

Day
2010

Your Choice
Your Future

i

)]
[ )]

For academic or disciplinary related items
including HKDI Knowledge Centres, only
the logo of the corresponding institute
(HKDI/IVE) should be used. This includes
name card, programme leaflet, brochure,
prospectus, departmental newsletter etc.
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Name Card

Name wsc (vech)
Job Title
Department

Hong Kong Design Institute &

Hong Kong Institute of Vocational Education (Lee Wai Lee)
Rm 000, 3 King Ling Road

Tseung Kwan O, New Territories, Hong Kong
T +852 3928 0000

M +852 3928 0000 o ®

F +852 3928 0000 ' x4
; “IveE S

staff@vtc.edu.hk

Members of VIC Group VTC BB S

ERAERBRREBEERS Bk (FER)
R RS RETIHR000E

B/ +852 3928 0000

Fi2 +852 3928 0000

f#E +852 3928 0000

staff@vtc.edu.hk

www.ive.edu.hk
www.hkdi.edu.hk
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Stationery

E2 Envelope 220mm x 110mm

E2 Envelope 220mm x 110mm

Members of VIC Group VTC W #AL&E

i 4 =
“TIVE P2

HKDI & IVE (Lee Wai Lee) 7 13020 2 5405 1t 578 S 95 3005 (F KR
3 King Ling Road, Tseung Kwan O, New Terrtories, Hong Kong 7253 512 8 3 34
T +852 39282222 F +852 3928 2044 www.hkdi.edu.hk www.ive.edu.nk

Members of VIC Group VIC MM &

344 E
IVE S

Members of VIC Group VIC @2

P4 ES
“IvE B

E5 Envelope 406mm x 304mm

Members of VIC Group VTC M #8At &

,;'
“IvE
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Mermbers of VIC Group  VTC M8
Joo =E
“IVE %2

Designh Templates
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PowerPoint Template

. i -
Heading: Arial bold, 2dpt . ﬂ l l|| ", ’
sy e ooy A'. Py

braaiks probabily wornt oocur in the Bame places. The long™ of the pargrahs wil vary, The mix of upper and
Ircasg leners wil be BRerers

Buflet paint style
= Thin s chummy fest o peestion only
+ That means you'm not mepgased 10 mad this

Divider | Section heading (Arial bold, 24pt)

Suttme, f sy Acel, 40

Presentation title (Arial bold, 24pt)

D 1 varsion sl H40

Heading: Arial bold, 24pt Heading: Arial bold, 24pt Heading: Arial bold, 24pt
By Test: Adal, 160t Biody Taat: Adal, 165t
This i dummy lext lor postion only. That Thais v - ! Ssppobed 15 fead this.
e you' S RO SUSPoRed 10 feed T s o nal
8 purposa 8 just o gve an ndcasion of decumant T The b
v s copy will ook i the fonal o' Soeur i Tha leegh ry. The fmix of
docurmant. The actusl copy may ok upper and lownicase etiers will be Siarent

et Giernnt. The e Breaks probably
ol ser iy P sarre places. The
langth of the paragraphe wil vary. The
rim of uppuet mad lomwercase lotiers wil
[y

Heading: Arial bold, 24pt

Thank you (Arial bold, 24pt)

Click here to download template
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Introduction Video

Brand Strategy

Brand Positioning )
Logo on ending screen

Brand Elements

Brand Signature

Brand Signature Versions

Clear Zone
Minimum Size Members of VIC Group VIC H#2A Members of VIC Group VIC ISR

Co-branding with other IVE % i vE E
VTC Member Institutions

Incorrect Usage
Colours
Typefaces

Ratio 16:9 (1920x1080px) Ratio 4:3 (1920x1440px)

Brand Expression Width of the logo: 450px Width of the logo: 450px

DILWL-branded
Institutional-Branded

Designh Templates

19




Introduction Email Sighature

Brand Strategy
Brand Positioning

Brand Elements Chan Tai Man | calibri 11pt (Mac) / Arial 10.5pt (PC) / Black
Brand Signature Manager | External Affairs Office
Brand Signature Versions Hong kong Design Instituke & JVE {LeaWiai Lae) Calibri 11pt (Mac) / Arial 10.5pt (PC) / 50% Black

M 852 9123 0000 T 852 3928 0000 F 8523928 1000

Clear Zone www.ive.edu.hk

Minimum Size

Co-branding with other

ers Hars
VTC Member Institutions CERmG R TS

o &
Incorrect Usage ' 4 . .
Colours e &2 Imagination Shapes the World
Typefaces | |

140mm

Brand Expression
DILWL-branded
Institutional-Branded

Designh Templates

Click here to download email signature

20




